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Facebook is the social medium of
choice

Facebook users

Among online adults, the % who use Facebook

Use Facebook

All internet users (n= 1. 445) 71%
a Men (n= 734) 66
b Women (n= 711} 76"
= White, Non-Hispanic (n= 1 025) 74
b Black, Non-Hispanic (n= 138) 76
© Hispanic (n= 169) 73
a 18-29 (n= 267) 84°¢

30-49 (n= 473) 79cd
c 50-64 (n= 401) 60"
d 65+ (n= 278) 45
= High school grad or less (n= 385) 71
b Some college (n= 433) 75°
c College+ (n= 619) a8
= Less than $30,000/yr (n= 328) 76°
b $30.000-$49,999 (n= 259) 76
c $50,000-$374,999 (n= 127 68
d $75,000+ (n= 486) 69
a Urban (n= 479) 75
B Suburban (n= 700) 69
© Rural (n= 266 71
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Facebook is the social medium of
choice

Frequency of social media site use

% of social media site users who use a particular site
with the following frequencies (% is reported among
each specific site’s user groups, e.g., 63% of Facebook
users use the site on a daily basis)

H Daily B Weekly Less often

1

Facebook
2
14
57
Instagram 20
22
46
Twitter 21

23
Pinterest 30
i3
Linkedin 34

ew Research Center's Internet Project August Tracking Survey
)13, Interviews were conducted in

45
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Facebook is the social medium of
choice

Social media matrix

% of users of each particular site who use another particular site (e.g., 29% of
Pinterest users also use Twitter)

Use Use Use Use Use

Twitter Instagram  Pinterest Linkedin Facebook
ot Y N/A 53 34 39 20
ki 53 N/A 37 30 93
Sage S itorat 29 31 N/A 29 87
Z‘sﬂ&mﬁf“ 31 24 28 N/A 83
%0 Faconmak 22 23 25 25 N/A
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NYLI’s Goals with Facebook

Our goal is to build an online community of
users interested in law, libraries, and
technology

Offer value; inform about technology, our
collection, and other news of interest

Increase name recognition
Not simply bombard with marketing



Observations from Survey

In October 2013, | posted on both the LLAGNY
and Law-Lib listservs asking for advice to
increase its visibility and usability.

The most common response was that many
courts and firms still block access to Facebook.

Firms and courts are concerned FB is a
distraction.

This is true even of firms that have FB pages
themselves for marketing purposes.



Access to Facebook

* |[n 2009, a survey indicated that more than
half of all companies blocked access to FB and

other social media.

* While this is changing, a survey from
September 2013 suggests that 20% of
Americans still cannot access FB at work.



1 in 5 Americans Cannot Access Facebook at Work

% of American employees who state that the following websites are blocked at their workplace

Facebook

Twitter

YouTube

Pinterest 11.2%

LinkedIn 9.7%

Webmail

(Gmail, Yahoo, ...) .3%

Other social media 10.9%

Other sites 4.6%

0% 4% 8%
n=1.021

StatiSta 5 Mashable Source: Statista Workplace Survey

The Statistics Portal




Observations from Survey

Often it is best to have one person be the
contact for Facebook and other social media.

Have someone take photos at events and tag
them.

Post regularly but not so much that people
hide you from their newsfeeds

Add “Like Us on Facebook” to website, email,
and other correspondence



Tips for Facebook Engagement

* Photos and videos are always better than text






Tips for Facebook Engagement

If you share an article posted by someone
else, add commentary, especially something
that will drive others to read it

Facebook now uses searchable hashtags
Ask questions

Like and comment on other people’s and
organizations’ posts



www.facebook.com/NewYorkLawlInstitute

Search for people, places and things Q m New York Law Institute Home ¥
Promote Page

I Recent

New York Law Institute

il
/ 77 likes * 3 talking about this * 5 were here

Law Practice * Library

The New York Law Institute is the oldest drculating law
library in New York City and is open to contributing members
of the New York Bar, as well as to scholars of history and
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